
Special advertising supplement to the Wood County Monitor • November 22, 2017

shop local for the holidaysshop local for the holidays

Keeping your holiday shopping 
local actually also is a big gift to 
your community. Here’s how. 

YOU KEEP YOUR 
MONEY LOCAL

This is simple math: When you 
spend money locally, it stays 
local. It pays local workers, who 
send their children to local 
schools and pay mortgages on 
homes in the community. 

Every American worker also 
pays taxes on money earned in 
the United States, which is then 
used to fund education, agricul-
ture, social programs and busi-
ness. 

This circulation of money is 
crucial to a community’s success. 
In fact, according to the 
Andersonville Study of Retail 
Economics, shopping locally gen-
erates 70 percent more local eco-
nomic activity per square foot 
than shopping at big box stores.

YOU SUPPORT 
LOCAL FAMILIES

By shopping locally, you sup-
port families in your community. 

Remember, small businesses are 
run by — and employ — your 
neighbors. In fact, 67 percent of 
jobs in the United States come 
from small businesses, according 
to the U.S. Chamber of 
Commerce. 

Your money is actually work-
ing overtime: Your dollars are 
getting you the things you need 
while also working to get your 
neighbors the things they need. 
You might find that the sticker 
price of an item at a local busi-
ness is a little higher at times, but 
before you hesitate, remember 
that your dollar is working hard-
er, too. 

YOU SUPPORT 
LOCAL ARTISANS

Many locally owned businesses 
strive to support local artisans by 
displaying and selling their wares. 

When you purchase these 
items, you are communicating 
with the business owner that you 
appreciate these items — ensur-
ing a continued relationship 
between the business owner and 
local craftsman.

© FOTOLIA

Acommunity’s local businesses often 
help write the town’s history, 

initiate and maintain traditions and give 
a community its special characteristics. 

 A Gift to the 
Community
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Mineola 
Flower Shop

Your 
Christmas 

Flower 
Headquarters

Have a Jolly, Happy Christmas!

Linda Vandagriff, Owner  -  114 W. Broad St.  •  Mineola
Mon-Fri: 8:30 am - 5 pm  •  Sat: 9 am - 2 pm

903-569-0202

Strategic marketing campaigns in the last 
several years have highlighted the need to 
“shop small” and support local businesses. 
In fact, Small Business Saturday has become 
a form of shopping “holiday” that occurs 
on the Saturday following Thanksgiving. 

No doubt, shopping small is a big deal. 

The History
The “holiday” has a short but strong his-

tory. At not even a decade old, consumers 
are embracing the movement and the phi-

losophies it inspires. 
2010: The first Small Business Saturday 

was sponsored and promoted by American 
Express in 2010 to encourage people across 
the nation to “shop small” businesses. 

2011: This is the year it all became offi-

cial, federally speaking. In 2011, the United 
States Senate unanimously passed a resolu-
tion to support Small Business Saturday. 

2012: Consumer awareness for the cam-
paign soared to 67 percent, with 47 percent 
of consumers shopping small that Saturday, 

spending a collective $5.5 billion. 
2013: Neighborhood Champions made 

their debut. These are individuals and lo-
cal organizations that publicly pledge sup-
port of the shopping holiday — more than 
1,450 in total. 

2014: American Express helped small 
businesses sell themselves, supporting their 
promotional activities with free personal-
ized ads, which appeared millions of times 
across the Internet. This resulted in more 
than $14 billion in sales. 

2015:  The support continued to grow 
strong, with more than 95 million people 
shopping small. According to the Small 
Business Saturday Consumer Insights 
Survey, Americans spent $16.2 billion at 
on Small Business Saturday in 2015 — a 
14 percent increase from the year before. 
Registered Neighborhood Champions also 
nearly doubled to 4,100 across the U.S. 

2016: More than 250,000 posts populat-
ed Instagram, Twitter and Facebook in No-
vember, with more than 100,000 on Small 
Business Saturday itself.

Holiday shopping can be stressful. Much 
of this stress originates from wanting to 
please, surprise and delight the recipient. 

We want to give people something they 
won’t return, especially due to already own-
ing the gifted item. Shopping locally is an 
easy way to mitigate this stress and purchase 
something special. 

“One-of-a-kind” Wares
Local shops are the best places to find 

“one-of-a-kind” items. While big box stores 
stock a broad inventory and purchase from 
their suppliers in bulk, local shops tend to 
purchase from local artisans more often and 
support the wares of other small businesses. 

This is why you are more likely to find 
items in local shops you won’t be able to 
find at major retailers. Supporting local 
artisans and hand-crafted items is a point 
of pride for small and locally owned busi-
nesses. Purchasing a more unique item also 
can bring the fun back into the holiday 
shopping experience — you can focus less 
on the stress of purchasing a duplicate and 
focus more on the look on the recipient’s 
face when the gift is opened.

Another perk of purchasing gifts locally is 
that you are supporting not only the store 

but the maker of the item. This ensures that 
both the business and the artisan’s wares 
will stick around in your town. 

Great Gifts for Out-of-Towners
Locally bought items also make perfect 

gifts for friends and family that live else-
where. This can be a great opportunity to 
introduce them to the “local flavor” of your 
town. And you are pretty much guaranteed 
they won’t have anything like it.

While big box stores must buy in bulk so 
they can stock multiple stores, small shops 
only need to stock one space. This means 
they can take their time and purposefully 
purchase their inventory.

Know the Story
Because small shops are highly invested in 

their success, this often translates into put-
ting extra care in the products and items 
they sell. This makes it more likely that the 
shop owners will know the “story” behind a 
particular item. 

This also is great if you think you will 
ever need advice on care or maintenance of 
an item. You can ask where something was 
sourced or how it was made, and the shop 
owner will undoubtedly have an answer for 
you.

A small purchase can make a big difference
It is easy for small businesses

to get overshadowed by big 
box stores and major corpo-
rations — especially during 
the holidays when these same 
corporations increase their ad-
vertising and online shopping 
discounts for Black Friday. 

Finding the perfect gift
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Campaigns like Small Business Saturday 
exist to help promote and sustain small busi-
nesses, which have a significant impact on 
the American economy. 

Consider these statistics: 

• According to the Small Business Admin-
istration, there are 23 million small business-
es across the United States. 

• These businesses account for 99.7 per-
cent of all business in the country and are 

the providers of 67 percent of the nation’s 
jobs, according to the United States Small 
Business Administration and the Chamber 
of Commerce of the United States of Amer-
ica.

• 9.9 million of these businesses are owned 
and operated by women. 

• Shopping local is the best way to perpet-
uate growth in your community. In fact, if 
every family in the United States spent even 
$10 more each month at a locally owned 

small business rather than at big box stores, 
more than $9.3 billion would be directly re-
turned the U.S. economy. 

• Small businesses also donate 250 percent 
more of their earnings than larger compa-
nies to non-profits and community causes, 
according to the Good Business Network.

• According to the United States Census 
Bureau, 96.5 percent of U.S. manufacturing 
exports were made by small and medium-
sized companies, contributing 19.1 percent 

of the sector’s $839 billion in exports. 
• The United States transports and ships 

$2.2 trillion worth of products from more 
than 150 countries every year. According to 
the Environmental Protection Agency, this 
results in 1 billion metric tons of CO2 pro-
duced and 11 billion gallons of fuel used. 
However,  products made in the United 
States must only be shipped across the coun-
try — decreasing their carbon footprint sig-
nificantly. 

 Catch A Show
Holiday performances have a dash of magic to them in that way that 

everything seems more enchanting during the Christmas season. 

Christmas festivals, plays and musical perfor-
mances abound in the months of November 
and December, and it is likely that even if your 
town isn’t hosting one, you can find one nearby. 

GET IN THE HOLIDAY SPIRIT
Enjoying local performances is a great way to 

experience some holiday joy. The end of the 
year is cold in most places and routinely filled 
with stress over meeting end-of-year deadlines 
and quotas. 

Seeing a concert or going to a festival will 
allow you to unwind, relax and remember that 
the most important aspect of the holiday is 

spending time with loved ones and helping 
others. 

MAKE A NIGHT OF IT
An important part of seeing a holiday perfor-

mance can be the way you choose to treat 
yourself. Plan to be out for the evening and eat 
dinner at a local restaurant either before or 
after the show. 

Enjoy coffee and dessert — even if you don’t 
normally partake in such indulgences. Walk 
your dinner off with a quick stroll through your 
town’s shopping district where you can enjoy 
the lights and holiday window displays. 

CHECK WITH THE 
CHAMBER OF COMMERCE

Your local chamber of commerce should 
keep and regularly update both a business 
directory and a calendar of events. 

This calendar should not only include events 
such as ribbon cuttings and business spot-
lights, but also record local events happening in 
your area. Your town’s tourism bureau also is a 
great resource for any upcoming entertain-
ment. 

Don’t forget to check out local universi-
ties, which normally schedule productions 
around the holidays.

Shopping local by the numbers
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Check Out Our
Extensive Gift Department

Scott’s QUITMAN PHARMACY
310 E. Goode - Quitman, TX

903-763-9600 - Randy White, Pharm.D.

Scott’s PHARMACY
211 E. Coke Rd. - Winnsboro, TX

903-763-9600 - Scott Parton, R. Ph.

Christmas Open House

Home Decor • Jewelry • Scarves • Clothing • Yellowbox
Baby and Wedding Items • TAG dish line • Yankee Candle

ALL the Christmas Ornaments and decor that you could want!

 

Don’t miss out on special sales and events!
Look for details on our Facebook page throughout December 

** Lot’s going on, so keep yourself informed.
Find us at www.facebook.com/sqpharmacy

FLU SHOT’S
AVAILABLE

NO APPOINTMENT 
NEEDED!


	gift guide 1
	gift guide 2
	gift guide 3
	gift guide 4

